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By turning the laws of marketing and the mass media to his advantage, Matthieu Laurette
incorporates his work within a strategy of infiltration and redistribution. In 1993, he
established his artistic birth certificate by taking part in a TV game called Tournez
manege where the female presenter asked him who he was, to which he replied: "A multi nme-
dia artist". Since then he has been using TV as both a work-place and a work-tool, by
instrumentalizing the ability of this medium to bring together not only means of produc-
tion and broadcasting, but an audience to boot. In an initial phase, by assuming the
status of passive viewer, which is offered to all citizens by the spectacle system, he
took his place among the audience in a whole host of TV shows, putting together a series
of Apparitions/Appearances--ready-made images which owed as much to Duchamp's idea of
rendez-vous as they did to Warhol's fifteen minutes of fame. When the cable TV channel
aptly named Spectacle offered him air time, he elected to make the video Le Spectacle

n' est pas term né/ The Spectacle isn't Over (1998), where he got passers-by on the
Champs-Elysées to read excerpts from Guy Debord's book, thus showing the extent to which
the society of the spectacle had cynically encompassed his own criticism.

Being on TV can of course create a precarious form of fame, when it happens repeatedly,
but not enough to earn a decent living. Based on a pragmatic line of thought about his
means of subsistence, Matthieu Laurette introduced, with his Produits renboursés/ Money-
back Products, a system enabling him to meet his main needs. His method of consuming
without spending anything is founded on the basic marketing system of the major food
corporations. He feeds himself for nothing by only ever buying products with the rider:
"Satisfied or your nobney back" or "Mney back on first purchase". He makes the most of
invitations from the media to broadcast the instructions for using his free consumer
system. By merely systematically operating an advertising gimmick, Matthieu Laurette
symbolically challenges the capitalist mercantile system.

The same system of turning rules and laws inside out in favour of the individual informs
the Citizenship Project (1998-°), which involves him in investigating the conditions for
obtaining several different nationalities by making this precious information available
on a website. His goal is to obtain as many nationalities as he can, by going beyond the
restrictions set by the idea of citizenship, in a world that is then truly globalized.
This critical power of the artistic proposal also lies at the root of the Laurette Bank
Unlimted project (1999-°), which will help him to keep control of an offshore capital.

Matthieu Laurette systematically introduces a trading system, which invites the specta-
tor to play an active part in his operations. El Gran Trueque (2000), the TV game he has
created, with its copyrighted concept, thus offers TV viewers in Bilbao a chance to buy
consumer goods at knockdown prices. A Fiat Seicento is bartered and bought in exchange
for a computer, which is in turn swapped for a TV set, and so on, right down a pack of
six blue glasses. This paradoxical system scales objects down using a principle of deva-
luation and equivalence. The negiotiations required for this loose, informal economy set
up a contract between the artist and the onlooker, which certainly describes Matthieu
Laurette's transgressive economy, intentionally placed under the aegis of recycling in a
world in the grip of commodification.

Pascal Beausse

Text previously published in the catalogue : La Biennale di Venezia — 49a Esposizione Internazionale
d’Arte : Platea dell’Umanita’ - Plateau of Humankind — Plateau der Menschheit — Plateau de 1’huma-

nité, Electa, Venice, 2001.
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En retournant a son avantage les lois du marketing et des mass médias, Matthieu Laurette
inscrit son travail dans une stratégie d’infiltration et de redistribution. En 1993, il
détermine son acte de naissance artistique par sa participation au jeu télévisé Tournez
artiste nultimédia

manége, ou, interrogé par Evelyne Leclerc, il se déclare Dés
lors, il utilise la télévision comme lieu et outil de travail, en instrumentalisant la
capacité de ce médium a réunir des moyens de production et de diffusion ainsi qu’un
public. Dans un premier temps, assumant le statut de figurant passif proposé a tout
citoyen par le systéme spectaculaire, il prend place parmi le public d'une multitude de
shows télévisés, constituant un corpus d’Apparitions, images ready-made qui devraient
autant a 1’idée duchampienne de rendez-vous qu’aux quinze minutes warholiennes de célé-
brité. Lorsque la chaine de télévision bien-nommée Spectacle lui offre un temps d’an-
tenne, il choisit de réaliser la vidéo Le spectacle n’est pas termné (1998) ou il fait
lire aux badauds des Champs-Elysées, face a la caméra, des passages du livre - et film -
de Guy Debord, en démontrant combien la société du spectacle a désormais intégré avec
cynisme sa propre critique.

Passer a la télé peut certes créer par la répétition une précaire célébrité, mais cela
ne nourrit pas son homme. A partir d’une réflexion pragmatique sur ses moyens de subsis-
tance, Matthieu Laurette a mis en place avec Les produits renboursés un systéme lui per-
mettant de subvenir a ses besoins vitaux principaux. Sa méthode pour consommer sans
dépenser repose sur le marketing basique des grands groupes industriels alimentaires. Il
se nourrit gratuitement en achetant uniquement des produits "Satisfait ou renmboursé" ou
"Prem er achat renboursé". Et profite des invitations des médias, de Newlook a Sans
Aucun Doute, pour diffuser le mode d’'emploi de ses trucs et astuces pour la consommation
gratuite. Par la simple - mais systématique - mise en fonctionnement d’un dispositif
publicitaire, Matthieu Laurette remet symboliquement en cause le systéme marchand capi-

taliste.

Le méme principe de retournement des réglements et lois au bénéfice de 1’individu déter-
mine le Citizenship Project (1998-on going), qui l’améne & enquéter sur les conditions
d’obtention de nombreuses nationalités en mettant ces précieuses informations a disposi-
tion sur un site Web. Son projet est d’obtenir le plus grand nombre possible de passe-
ports, en passant outre les restrictions posées par la notion de citoyenneté, dans un
monde qui serait dés lors véritablement globalisé. Cette puissance critique de la propo-

sition artistique est aussi & l’origine du projet Laurette Bank Unlimted (1999-2002),
qui lui permettrait de détenir le contrdle d’un capital off-shore.

Matthieu Laurette met systématiquement en place un principe d’échange, qui propose au
spectateur de prendre une place active dans ses opérations. El Gran Trueque (2000), le
jeu télévisé dont il est le créateur, offre ainsi aux téléspectateurs de Bilbao la pos-
sibilité d’acquérir a moindres frais des produits de grande consommation. Une Fiat
Seicento est proposée au troc et acquise contre un ordinateur, lui-méme échangé contre
un téléviseur, etc., jusqu’a un pack de six verres bleus. Ce systéme paradoxal démulti-
plie les objets dans un principe de dévaluation-équivalence. Les négociations néces-
saires a cette économie informelle créent un contrat entre l’artiste et le regardeur,
qui qualifie bien 1’économie transgressive de Matthieu Laurette, basée délibérément sur
le principe du recyclage, dans un monde sous l’emprise de la marchandisation générali-

sée.

Pascal Beausse

in catalogue La Biennale di Venezia — 49a Esposizione Internazionale d’Arte : Platea dell’Umanita’ -

Plateau of Humankind — Plateau der Menschheit — Plateau de l’humanité, Electa, Venise, 2001.



Ou'est-ce-que
vous voulez faire plus tard
axactement 7

Artiste,
Artiste ! Oul mais...

Peinture, sculpture...?
Multimedia.
Multimedia! Belle

réponse |

What do you
wanit to be later exactly ?
- Artise.
Artist ! Ok but
painting, sculpture...?
Multimedia.
. Multimedial
Beautiful answer!

Matthieu Laurette

Apparition : Tournez Manége
TF1, 16 mars 1993.

(extrait)

Apparition : Tournez Manege (The Dating Gane)
TF1 TV, March 16 1993.

(excerpt)



Matthieu Laurette

Apparitions (1993-95 selection), 1995

installation vidéo, édition de 3 + 1 E.A.

Téléviseur, lecteur DVD, bras support mural orientable placé en hauteur, vidéo beta
numérique, V.O. francais, S.T. anglais transférée sur DVD, durée 13’ 50'', en
boucle.

Extraits TV : Tournez Manége (TF1,19 mars 1993), Francais si vous parliez (France
3, 28 avril 1993), Frou Frou (France 2, 26 février 1994), Vincent a 1l’heure (France
3, 2 décembre 1994), Rapido annonces (MCM, du 12 au 18 décembre 1994), La Grande
famille : sujet "Je ne sors pas de chez moi" (Canal +, 5 janvier 1995).

Dimensions variables.

Courtesy de l'artiste.

ed: 1/3 Collection Fond National d’Art Contemporain, Paris.

Apparitions (1993-95 selection), 1995

video installation, edition of 3 + 1 A.P.

TV set, DVD player, articulated wall bracket, video transferred onto DVD.
Duration 13’ 50’’ on a loop with english subtitles.

TV excerpts : Tournez Manége (TFl, March 19, 1993), Frangais si vous parliez
(France 3, April 28, 1993), Frou Frou (France 2, February 26, 1994), Vincent a
1'heure (France 3, December 2, 1994), Rapido annonces (MCM, December 12 /18,1994),
La Grande famille : "Je ne sors pas de chez moi" (Canal +, January 5, 1995).
Dimensions variable.

Courtesy the artist.

ed: 1/3 Collection Fond National d’Art Contemporain, Paris.

De haut en bas de la colonne

Apparition : Tournez Manége, TF1l, 16 mars 1993. (extrait)

Apparition : Francais, si vous parliez, France 3, 28 avril 1993 (extrait)
Apparition : Vincent a 1l’heure, France 3, 2 décembre 1994 (extrait)

Apparition : Rapido Annonces, MCM, diffusion 3 fois par jour du 12 au 18 décembre
1994 (extrait)

Apparition : La grande famille, Canal+, 5 janvier 1995 (extrait)

From top to bottom, column

Apparition : Tournez Manége (The Dating Game), TF1 T V, March 16 1993. (excerpt)
Apparition : Francais, si vous parliez, France 3, April 28 1993 (excerpt)
Apparition : Vincent a l'heure, France 3 T V, December 2 1994 (excerpt)
Apparition : Rapido Annonces, MCM TV, 3 times a day December 12-18 1994 (excerpt)
Apparition : La grande famille, Canal+, January 5 1995 (excerpt)



Matthieu Laurette

1/

Je passe a la télé, 1996

sculpture (médaille en bronze, support, boite de rangement), diamétre 9,5 cm
Courtesy de l’artiste

1/

Je passe a la télé (I"'mon TV), 1996
sculpture (bronze medal, stand, box), diameter 9.5 cm
Courtesy the artist

2/ 3/ 4/
Apparition : Je Passe a la Télé, France 3, 16 mai 1996, (extrait)

2/ 3/ 4/
Apparition : Je Passe a la Télé (I’mon TV), France 3, May 16 1996, (excerpt)




Matthieu Laurette

Vu alatélé, 1998
T-shirt sérigraphié, édition illimitée
(L'achat en est remboursé si le possesseur apparait a la TV avec le T-shirt,

preuve vidéo a 1l'appui)

As Seen on TV, 1998

Silkscreened T-shirt, unlimited edition

Si vous apparaissez a la TV avec ce Tee-Shirt, renvoyez une K7 avec votre apparition a :

Jousse entreprise, 34 rue Louise Weiss, F-75013 Paris. Vous serez remboursé et votre K7 recyclée par Matthieu Laurette.
Nom..

Adres .
Apparition ho min......... Sec......
Titre de I'émission............

Chaine.

If you appear on TV with this Tee-Shirt, return a VHS tape with your appearance to :
Jousse entreprise, 34 rue Louise Weiss, F-75013 Paris.
You will get your money back and your tape will be used by Matthieu Laurette.

Apparition : ho
Title of the TV show...
Chaine....
Date ... Country......
| authorize Matthieu Laurette to use and reproduce any image for free on any type of medium (photo, video...)
Date............ Signature............




Matthieu Laurette

Appl aus, 1998 (dstails)

Inserts vidéo de 5 secondes interrompant un programme publicitaire.
Intervention sur 2 videos bilboards , Gare Centrale et centre commercial Hoog
Catherijne, Utrecht.

Courtesy de l’artiste et Casco Projects, Utrecht.

Appl aus, 1998 (details)

5 second video inserts interrupting an advertisement programme.
Intervention on 2 video Bilboards, Hoog Catherijne shopping mall & Central
Station, Utrecht.

Courtesy the artist & Casco Projects, Utrecht.

Matthieu Laurette

Appl aus, Teil 2, 1998-2000 (détail)

Inserts vidéo de 5 secondes interrompant un programme publicitaire.

Intervention sur 2 videos bilboards Alexander Platz, Berlin.

Courtesy the artist and c/o Berlin.

Appl aus, Teil 2, 1998-2000 (detail)

5 sec. video inserts interrupting an advertisement programme
Intervention view, video bilboard at Alexander Platz, Berlin.
Courtesy the artist and c/o Berlin.




Matthieu Laurette

Appl aus (teil2), 1998-2000 (détails)

Vue d’installation : panneau vidéo sur un immeuble de Jean Nouvel, Friedrich Strasse, Berlin.

Inserts vidéo de 5 secondes interrompant un programme publicitaire

Vue d’installation : panneau vidéo a la gare Bahnhof Zoo , Berlin. Inserts vidéo de 5 secondes interrompant
un programme publicitaire.

Courtesy de l'artiste et c/o Berlin

Appl aus (teil2), 1998-2000 (details)
installation view : video bilboard on a building by Jean Nouvel, Friedrich Strasse, Berlin.
5 sec. video inserts interrupting an advertisement programme

installation view : video bilboard at Zoo Station, Berlin. 5 sec. video inserts interrupting an advertisement programme
Courtesy the artist and c/o Berlin.
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Matthieu Laurette

Le spectacle n'est pas terminé, 1998 (extraits)

Ci-dessus
Vue du tournage

Sur |es chanps-El ysées, une équipe télé de |a chaine Spectacle arréte les passants et |eur
propose de lire des phrases de la « Soci été du spectacle [de Quy Debord] qu'il inscrit et
efface a mesure sur un tableau blanc. Pour que les lecteurs aient |'air de s'adresser a la

canéra, il tient le tableau juste a coté du cadreur.

The Spectacle is not Over, 1998 (excerpts)

Above

Shooting view

On the Chanps-El ysées, Matthieu Laurette stops passers-by and suggests they read excerpts
fromLa soci été du spectacle [by Quy Debord] which he wites down and erases as they are
read and recorded. So that the readers look as if they were talking to the camera, he holds

the white board just beside the caneraman



Toute la vie des sociétés dans lesquelles

regnent les conditions modernes de production|

s’annonce comme une immense accumulation|
de spectacles.

Matthieu Laurette

Le Spectacle n’est pas termné, 1998

Installation vidéo, édition de 3 + 1 E.A.

écran plasma ou vidéo-projection, 2 min. en boucle, couleur, son.

vue d’installation, exposition «Au-deld du spectacle», Centre Georges Pompidou, Paris, 2000-2001
courtesy de l’artiste

édition 1/3 : collection Fonds National d’Art Contemporain, Paris

The Spectacle I's Not Over, 1998

Video installation, edition of 3 + 1 A.P.

plasma screen or video projection, 2 min. on a loop, color, sound, subtitles.
installation view, exhibition «Au-delad du spectacle», Centre Pompidou, Paris, 2000-2001

edition 1/3 : collection Fonds National d’Art Contemporain, Paris



El Gran Trueque (Le Grand Troc), qu on peut
voir a la télévision et dans les nédias offre au
public un processus original d échanges en cascade. Ce
projet net en pratique la rhétorique publicitaire, les
formats tél évisuels et les stratégies du marketing.
Matthieu Laurette a décidé d attribuer une partie du
budget de production de |’'exposition a |'achat d'une
voi ture neuve d' une val eur de 1 013 000 Pesetas, pre-
mier objet offert du Gand Troc. Seule |'offre la plus
haute est retenue. L'objet proposé est acquis, puis
échangé contre |'objet de |a semaine : dans |es maga-
sins de Bilbao, devant |es canéras et |es nédias.

L' obj et ainsi acheté et échangé devient a son tour le
Gand Troc de |a senmine suivante. Ainsi, E Gan
Trueque s'ouvrit par le Troc d' une voiture et finit,
apreés quel ques nois, sur un lot de six verres bleus qui
ne susciteront aucune offre.

extrait du communiqué de presse

Consonni, Bilbao, 2000

El Gran Trueque (The Great Exchange),

whi ch can be seen on television and in the nedia,

offers the audi ence a genuine process of exchanges: a

series of 'multiple swaps'. This project puts adverti-
sing rhetoric, television formats and marketing strate-

iau E M E DAS gies into practice. Matthieu Laurette has decided to

devote part of the production budget, of his project,

to purchasing a new car worth 1,013,000,- Ptas., which
A ' AM BIO? is what is being offered in the first Geat Exchange.
The audience is invited to propose by phone an object

that they would buy for the exchange.

Only the highest offer is selected. The proposed

object is purchased and then exchanged with the object

at stake each week: in the shops in Bilbao, before

tel evision caneras, and the nedia. The object that has

LLAME AHDNA IT RN TR been purchased, and exchanged, becomes in turn the

Great Exchange of the follow ng week. So, El Gran

944 40? Tﬂ‘r Trueque began with the exchange of a car and finished,
after a few nonths, with a set of 6 blue glasses.

excerpt from the press release

Consonni, Bilbao, 2000

Matthieu Laurette

El Gran Trueque (Le Grand Troc), Bilbao, 2000 (détails)

1/

Flyer distribué a plus de 150 000 foyers de Bilbao, 24 x 17 cm.

2/

Vue de tournage, Fiat Seicento modéle Young, mise en jeu le 3 janvier 2000, présentée par l’animatrice Alicia San Juan sur la chaine Canal
Bizkaia, Bilbao.

courtesy del’artiste & consonni, Bilbao.

El gran Trueque (The Great Exchange), Bilbao, 2000 (details)

1/

Flyer distributed to over 150,000 households in Bilbao, Spain, size 240 x 170 mm

2/

Shooting view, Fiat Seicento Young, presented by the presenter Alicia San Juan on Canal Bizkaia TV, Bilbao.
courtesy the artist & consonni, Bilbao.
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Matthieu Laurette

El gran Trueque (Le Grand Troc), Bilbao, 2000

extraits du programme télévisé

El gran Trueque (The G eat Exchange), Bilbao, 2000

video stills from the TV programm

cuiTgiiaes yoin taking with pou

Matthieu Laurette

El Gran Trueque (Le Grand Troc), Salle de projection nobile pour concept déposé de programme TV a

vendre. Production Consonni, Bilbao. 2000

édition 3 ex. + 1 EA

vidéo de demonsnstration 34 min. tranférée sur DVD, videoprojection, siéges, texte mural...
Vue d’installation, PLAN B, De Appel, Amsterdam, Avril-Mai 2000.

courtesy de l’artiste & Consonni, Bilbao.

ed: 1/3 FRAC Collection Aquitaine, Bordeaux.

El Gran Trueque (The G eat Exchange), nobile screening roomfor copyrighted TV programre concept for
sal e produced by Consonni, Bilbao. 2000

edition 3 ex. + 1 AP

Demo-tape, 34 min transfered onto DVD, video projection, seats, Wall text..
Screening room view exhibition PLAN B, De Appel, Amsterdam, April-May 2000.
courtesy the artist & Consonni, Bilbao.

ed: 1/3 FRAC Collection Aquitaine, Bordeaux.
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Matthieu Laurette

On Tel evision (Sur la Tél évision), 1999

programme télévisé, 60 min., son couleur diffusé sur City Vision Channel 53, Community Access Television, San
Francisco les 6, 29, 30, 31, octobre, 1999 et installation

casting de 45 figurants, lisant |a conférence télévisée de Pierre Bourdieu "Sur la télévision" (On

Tel evision), sur un télépronpteur

Produit avec le soutien de New Langton Arts et San Francisco Art Institute.

détail et vue d’installation a New Langton Arts, San Francisco

On Tel evision, 1999

TV programm, 60 min., sound, colour broadcast on television by City Vision Channel 53, San Francisco
Community Access Television, on October 6, 29, 30, 31, 1999 and instalation.

45 extras reading during a casting call, on a telepronpter: Pierre Bourdieu's TV lecture “on television”
Produced with the support of New Langton Arts, San Francisco & the San Francisco Art Institute.

video still & Installation view at New Langton Arts, San Francisco.



Matthieu Laurette

Mangez renboursés : Show oom et visites gui dées de supermarchés,
19, 20, 21 avril 1997

(Produits 100 % remboursés revendus a prix cofitant, 3 Caddies de supermarché, 1 réfrigérateur, tables, affiches et
tracts "Comment faire ses achats remboursés", vidéoprojection en boucle Apparitions: Produits Remboursés (96-97),
caisse, caissiér(e)s et hotes et hotesses d’accueil..)

Vue du showroom (détail) Mobile 2000, 28 rue Rousselet, Réserve de Jean Chatelus, Paris.

Photo: Marc Domage

Courtesy de l’artiste et collection particuliére, Paris

Eat and Get your Money Back : Showr oom & Gui ded Supermarket Tours, April 19, 20,
21 1997

(100 % money back products resold at retail price, 3 supermarket trolleys, 1 refrigerator, tables, posters & flyers,
" How to get your money back ", video projection: Apparitions: Money Back Products (96-97), video on a loop, till
cashier, receptionist...)

Showroom view (detail) Mobile 2000, 28 rue Rousselet, Jean Chatelus’ Storage, Paris

Photo: Marc Domage

Courtesy the artist & private collection, Paris
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Matthieu Laurette

Vi vons Renbour sés! Venez découvrir les produits
100 % renboursés, Quartier Zola-Dervalliére,
Nantes, 13-18 octobre 1997

Showroom itinérant, camion, tables, produits remboursés, vidéo 40
min. en boucle, son, TV, héte et hotesses, flyer...

Flyer et vue du camion (détail),

Entre 2, Quartier Zola-Dervalliére, Nantes

Courtesy de l'artiste & Entre 2, Nantes

Money Back Life! Come and See the Mney Back
Products, October 13/18, 1997

Travelling showroom in a display truck (truck converted for dis-
play, tables, 100 % money back products, 40min videoloop, sound,
TV, host & hostesses, flyer...

Flyer and truck view (detail),

Entre 2, Quartier Zola-Dervalliére, Nantes

Courtesy the artist & Entre 2, Nantes



Maithieu LAURETTE

Matthieu Laurette

La Folie des produits renboursés,
septembre 1997

showroom dans une Folie de Bernard Tschumi, expo-
sition "Ici et Maintenant", Parc de la Villette,
Paris.

(produits 100% remboursés,1l Caddie, chaise Habitat
et sa facture, Blouson C & A et sa facture,
Walkman et facture FNAC sous vitrine, table, pos-
ters photocopies de coupures de journaux et de
vues de produits remboursés, tracts et guides
"Comment faire ses achats remboursés", vidéo en
boucle Apparitions: Produits Remboursés (96-97),
hoétes et hoétesses d’accueil..)

Vue de 1l’installation.

The Folly of Money-Back Products,
September 1997

showroom in a Bernard Tschumi Folly, "Ici et
Maintenant" exhibition, La Villette Park, Paris.
(100 % money-back products, 1 supermarket trolley,
Habitat chair and receipt, C & A jacket and
receipt, Walkman and Fnac store invoice under
glass, table, photocopied posters of newspaper
cuttings and snapshots of money-back products,

flyers & guides " How to get your money back ",
video Apparitions: Money-Back Products (96-97) on
a loop, receptionists...)

Installation view



Matthieu Laurette

Stand d’ information nobile sur |les produits renboursés, 1999

Posters, moniteur, vidéo : Apparitions Produits remboursés (96-97), 40 mn en boucle, son et sous-titres
Vue d’installation (détail), exposition Crash!, ICA, Londres, 1999

Mobil e Information stand for noney back products, 1999

(Posters, Tv set, VCR, wall bracket, Apparitions: Money Back Products (96-97) 40min. videoloop, sound & subtitles...)
Installation view (detail) in Crash!, ICA, London, 1999
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Matthieu Laurette

Apparition : The freebie king,
Vendredi 8 décenbre 2000.
(détail)

Apparition : The freebie king,

Fri day Decenber 8 2000.

(detail)

Daily record (UK)

Daily record (UK)



Matthieu Laurette

The Freebie King, 2001

Figure en cire a taille réelle, chariot de supermarché rempli de produits remboursés
Piéce unique

175 em 177 x cm x 60 cm

Collection particuliére, New York

The Freebie King, 2001

life size wax figure with supermarket trolley filled with 100% money-back products.
Unique piece.

175 cm 177 x cm x 60 cm

Private collection, New York.



Matthieu Laurette

La vita Rimborsata ! / Mney-Back Life !
Stand d’ information sur les produits renboursés, 2001

Vues d’installation, 49e Biennale de Venise, 2001
Figure en cire a taille réelle, chariot de supermarché rempli de produits remboursés sur un socle tournant,
3 posters grande taille de coupures de presse agrandies, camion transformé pour démonstration, mur de téléviseurs et lecteur DVD, vidéo :

Apparitions : Produits remboursés (96-97) en boucle.

La vita Rinborsata !/ Mney-Back Life !
Informati on stand for noney back products, 2001

installation view, 49th Venice Biennale, 2001
life size wax figure with supermarket trolley filled with 100 % money-back products on a turning podium, 3 large size posters of enlarged
newspaper cuttings, life size truck converted for display, TV wall and DVD player + video : Apparitions: Money-Back Products (96-97) on a

loop.



Matthieu Laurette

Money- Back Life! 2001

Stand d’information sur les produits remboursés

Figure en cire a taille réelle, chariot de supermarché rempli de produits remboursés sur un socle tournant,

3 posters grande taille de coupures de presse agrandies, mur de téléviseurs et lecteur DVD, vidéo : Apparitions : Produits remboursés (96-97)
en boucle.

Vue de l’installation (détail), exposition «Art & Economy», Deichtorhallen, Hambourg, 28 février - 24 juin 2002

Money- Back Life! 2001

Information stand for money back products

life size wax figure with supermarket trolley filled with 100 % money-back products on a turning podium, 3 large size posters of enlarged
newspaper cuttings, TV wall and DVD player + video : Apparitions: Money-Back Products (96-97) on a loop.

Installation view (detail), «Art & Economy» exhibition, Hamburg, Germany, 28 February- 24 June 2002



Matthieu Laurette

Money-Back Life! 2001

Stand d’information sur les produits remboursés

Figure en cire a taille réelle, chariot de supermarché rempli de produits remboursés sur un socle tournant,

3 posters grande taille de coupures de presse agrandies, mur de téléviseurs et lecteur DVD, vidéo : Apparitions
: Produits remboursés (96-97) en boucle.

Vue de 1’installation (détail), exposition «Art & Economy», Deichtorhallen, Hambourg, 28 février - 24 juin 2002

Money- Back Life! 2001

Information stand for money back products

life size wax figure with supermarket trolley filled with 100 % money-back products on a turning podium, 3
large size posters of enlarged newspaper cuttings, TV wall and DVD player + video : Apparitions: Money-Back
Products (96-97) on a loop.

Installation view (detail), «Art & Economy» exhibition, Hamburg, Germany, 28 February- 24 June 2002



Recherche financement de nationaliteé

env. US § 35,000 pour un passeport du Cap Vert
env. US § 50,000 pour un passeport de Belize
env. US S 50,000 pour un passeport de la Dominique
env. US $ 250,000 pour un passeport de St Kitts & Nevis
env. US S 1 million pour un passeport de |'Autriche

Matthieu Laurette

Contrats de financenent de nationalités, 1998 -o
projet en cours
info: www.citizenship-project.com

Fi nanci ng contract for citizenships, 1998 -in progress
Work in progress
info: www.citizenship-project.com

"Soit une liste de prix d obtention de nationalités: 35.000 dollars pour

un passeport au Cap Vert (disponible au bout de 35 jours), 50.000 dollars pour Belize (passeport valable pour 10 ans
et pour toute la famille), 250 000 dollars pour St Kitts & Nevis (sous réserve d'investissenents dans |es programes
inmobiliers ou touristiques mais avec exonération de taxes), plus d 1 nillion

de dollars pour |"Autriche (investissenents dans |'industrie welcone)... (...)

Mais attention, certains pays ne reconnaissent pas |a double nationalité. Renseignez-vous. Des nationalités pour
tous les golts et toutes |es bourses. Le tout en toute légalité. La nationalité come produit. Certains cabinets
d'avocats n' hésitent pas a faire valoir certains arguments de vente en parlant de |'avantage de certains paradis
fiscaux ou de |'avantage d' avoir plusieurs passeports lors d' un détournenent d' avion... En attendant une réelle
dénocratisation du processus, créer un précédent. Soit un appel |ancé aux collectionneurs

et aux institutions: Matthieu Laurette recherche désespérément financenents de nationalités.

“"La Citoyenneté qu’il vous faut.”, cat. & quoi révent les années 902, Jean-Charles Masséra, Montreuil, éd. Centre d’art moderne.
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Matthieu Laurette

Wanted: Financial support to acquire citizenships (Recherche financement pour aquisition de nationa-
lité), 1998 - on going

Lettrage vinyle mural, urne

Texte et dimensions variables

vue d’Installation, exposition Publicness, ICA, London, 2003

Courtesy de l’artiste

Want ed: Financial support to acquire citizenships, 1998 - on going
“The system of turning rules and laws inside-out in favour of the individual informs the Citizenship Project (1998-ongoing), which involves
Matthieu Laurette investigating the conditions for obtaining several different nationalities by making this precious information available on

a website. His goal is to obtain as many nationalities as he can, by going beyond the restrictions set by the idea of citizenship, in a world

that is then truly globalized. scerst from Pascal seausse, “Matchios Lauretter, La Biennale di Venezia, 49. Esposizione Tnternationale d'Arce - Platea dell'umanita, Exhibition Catalogue, Veneria: Flecta, 2000.

Vinyl lettering on wall, donation box
Variable text and dimensions
Courtesy of the artist

installation view, exhibition Publicness, ICA, London
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Matthieu Laurette

O her Countries Pavillion / Citizenship Project, 2001
(détail) Lettre envoyées aux ambassadeurs / représentant permanents au Nations Unies a New York, des 112 pays non représentés a la biennale
de venise en 2001 (ni dans les pavillons nationaux ni dans la 49e exposition internationale.)

Biennale de Venise, 49th International Exhibition of Contemporary Art (commissaire Harald Szeemann)

Gt her Countries Pavillion / Citizenship Project, 2001

(detail) Letter sent to the Ambassadors/Permanent Representatives at United Nations in New York of all the 112 countries which are currently
not represented in the Venice Biennal on 2001 (neither in the national pavilions and participating countries nor in the 49th International
Exhibition).

Venice Biennale, 49th International Exhibition of Contemporary Art (curated by Harald Szeemann).

* liste des pays / countries list:

Afghanistan , Algeria, Andorra, Angola, Antigua and Barbuda, Azerbaijan, Bahamas, Bahrain, Bangladesh, Barbados, Belarus, Belize, Benin, Bhutan,
Botswana, Brunei Darussalam, Burkina Faso, Burundi, Cambodia, Cape Verde, Central African Republic, Chad, Comoros, Congo, Céte d'ivoire, Democratic
People's Republic of Korea, Democratic Republic of the Congo, Djibouti, Dominica, Equatorial Guinea, Eritrea, Ethiopia, Fiji, Gabon, Gambia,
Georgia, Ghana, Grenada, Guinea, Guinea-Bissau, Guyana, India, Indonesia, Iraq, Jordan, Kazakhstan, Kiribati, Kuwait, Kyrgyzstan, Lao People's
Democratic Republic, Lebanon, Lesotho, Liberia, Lybian Arab Jamahiriya, Liechtenstein, Madagascar, Malawi, Malaysia, Maldives, Mali, Malta,
Marshall Islands, Mauritania, Mauritius, Micronesia (Federated States of), Monaco, Mongolia, Morocco, Mozanbique, Myanmar, Namibia, Nauru, Nepal,
Niger, Oman, Pakistan, Palau, Papua New Guinea, Qatar, Republic of Moldava, Rwanda, Saint Kitts and Nevis, Saint Lucia, Saint Vincent and the
Grenadines, Samoa, San Marino, Sao Tome and Principe, Saudi Arabia, Seychelles, Solomon Islands, Somalia, Sri Lanka, Sudan, Suriname, Swaziland,
Syrian Arab Republic, Tajikistan, Togo, Tonga, Trinidad and Tobago, Tunisia, Turkmenistan, Tuvalu, Uganda, United Arab Emirates, United Republic of
Tanzania, Uzbekistan, Vanuatu, Vietnam, Yemen, Zambia, Zimbabwe.



Matthieu Laurette

QG her Countries Pavillion / Citizenship Project, 2001
(détail) Lettre envoyées aux ambassadeurs / représentant permanents au Nations Unies & New York, des 112 pays non représentés a la biennale
de venise en 2001 (ni dans les pavillons nationaux ni dans la 49e exposition internationale.)

Biennale de Venise, 49th International Exhibition of Contemporary Art (commissaire Harald Szeemann)

Q her Countries Pavillion / Citizenship Project, 2001

(detail) Letter sent to the Ambassadors/Permanent Representatives at United Nations in New York of all the 112 countries which are currently
not represented in the Venice Biennal on 2001 (neither in the national pavilions and participating countries nor in the 49th International
Exhibition).

Venice Biennale, 49th International Exhibition of Contemporary Art (curated by Harald Szeemann).



www.citizenship-project. l.:l:m‘h'u 1

Help me to become a US r\#ﬁnl

Matthieu Laurette

Help me to become a US citizen, 2001

projet in progress présenté a l’exposition «Really», Artists’ Space, New York, janvier - mars 2001.

Help me to become a US citizen, 2001

Work in progress presented at «Really» exhibition, Artists’ Space, New York, January - March 2001.

Wanna help me?

Every donation or service is welcome!

What kind of service are you able to provide?
Legal advice?

Sponsorship?

Apartment?

Employment?

other services?

Contact me !

"Help me to become a US citizen! by Matthieu Laurette is a "How to" project, an
attenpt to firstly becone

a US pernanent resident and then to be naturalized. The artist ains to use the
proposal to realize suitable living conditions in New York, such as a job, an
apartnment, a decent standard of |iving and sponsorship, whether as an artist,
through nmarriage, or through an enployer. Al offers will be given serious consi-
deration. ..

Barbara Hunt, Artists Space, New York.

Vue de l’exposition a Artists Space, New York

Exhibition View at Artists Space, New York
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Matthieu Laurette

La bi bl i ot héque di spersée, 1995-2000
Installation permanente dans les rayonnages jusqu’a l’an 2000 a la Bibliothéque Saint Bruno, Grenoble
90 livres en prét, classés par genre, empruntables comme les autres ouvrages de la bibliothéque.

La bibliothéque di spersée, (The Scattered Library), 1995-2000
Permanent installation on the shelves until year 2000 at the Saint Bruno Library, Grenoble

90 books on loan classified by topic can be bold like other books.

dont je suis responsable, pendant |'été 1995. Sa denmnde nous a étonnés

“Matthieu Laurette a contacté |a bibliothéeque St Bruno de G enoble,
Il nous a dit : «La bibliothéque préte; noi, je voudrais inverser |la démarche et préter a la bibliothéque. » Des dons de |ecteurs,
Les gens nous anenent des polars crasseux ou des Arlequin qui finissent a la poubelle. L'originalité de la

Pour certains exenplaires rares

démarche de Matthieu, c'est qu' il nous a prété ses livres jusqu au ler janvier 2000. Il n'a pas fait de tri.
de catal ogues d’ exposition, je lui ai dit qu il prenait des risques. Nous en avons écarté certains pour des questions de format ou d' absence

de reliure. Au total, il y a 90 livres répertoriés au catalogue; le fonds de Matthieu Laurette représente 0,71 %du fonds total."

Marie-Héléne Trembleau in: "Si vous avez nmnqué e début... Name dropping, propos recueillis par Hugues Royer", Free Sample Demix, Paris, éd. Galerie Jousse Seguin, 1998.

et anusés.
nous en avons réguliérenent.
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Matthieu Laurette

« Eliane Soleil », 10/6/98, 1998

installation vidéo (Rétroprojection)

57 minutes

Piéce unique + 1 E.A.

dimensions variables

(dimensions minimum de 1’image projetée : 1,50 métre en longueur)
Collection Fonds National d’Art Contemporain, Paris

« Eliane Soleil », 6/10/98, 1998

video installation (Back projection)

57 minutes

Piéce unique + 1 E.A.

dimensions variables

(dimensions minimum de 1'image projetée : 1,50 métre en longueur)
Collection Fonds National d’Art Contemporain, Paris
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Matthieu Laurette (en collaboration avec Asier Pérez Gonzdlez & Franck Larcade)

Ef fi cace et commpde. Propositions 99 pour la collection, 1999

Vue de l’installation au CAPC, Musée d’Art Contemporain, Bordeaux

Cartes d’invitation, encarts publiés dans des magazines d’art, texte mural, 28 classeurs organisés par le service des conservateurs
du CAPC comprenant une documentation visuelle et biographique en relation avec les euvres choisies, communiqué de presse, “Platform
bed From A to Z”, installation d’Andrea Zittel...

Efficient and Useful, Year 1999 Proposals for the Collection, 1999
(collaborative work with Asier Pérez Gonzalez & Franck Larcade)

Installation view at the CAPC, Musée d’Art Contemporain, Bordeaux invitation cards, adverts placed in art magazines, wall text, 3
tables,

28 folders organised by the curatorial department of the CAPC museum, including photographic, administrative and biographical docu-
mentation in relation to the selected art works, press release, “Platform bed From A to z”, an installation by Andrea Zittel...



Matthieu Laurette

de gauche a droite, from left to right

Artist’s studio spycam version Mntpellier 1.0, 1997
Ordinateur, connexion internet, webcam. / Computer, internet conncetion, webcam.
Collection Frac Languedoc Roussillon, Montpellier / Collection Frac Languedoc Roussillon, Montpellier.

Apparition showobizz CTV : A tribute to JLG, 1997

téléviseur et magnétoscope, support mural orientable, vidéo en boucle/ TV set and VCR, articulated wall bracket, video on a loop.

Conposit, 1997

composit impression offset, présentoir mural / offset composit, mural display unit.

vues de l’exposition / exhibition views Matthieu Laurette / Pierre Joseph, FRAC Languedoc-Roussillon, Montpellier.



MATTHIEU LAURETTE PRESENTE / MATTHIEU LAURETTE PRESENTS

FREE SAMPLE DEWI

SOMMAIRE / CONTENTS

PREMIER DEMIX / FIRST DEMIX

DOCUMENTS (PAGE 1) -

SI VOUS AVEZ MANQUE LE DEBUT... NAME DROPPING
IF YOU MISSED THE BEGINNING... NAME DROPPING
HUGUES ROYER (PAGE 33)

ON NE S’EST PAS DEJA VU QUELQUE PART?

HAVEN'T WE MET SOMEWHERE BEFORE ?

ALEXIS VAILLANT (PAGE 63)

Matthieu Laurette

Free Sanpl e Dem x, 1998

publication, 96 pages.

Seguin, 1998. Essai de Alexis Vaillant; documentation 1993-1998; biographie; chronologie d
Free Sanpl e Dem x, 1998

ublication 96 pages.

(out of print)



Matthieu Laurette

Free Sanpl e Rem x by Bosco, Serge Conte, LNa+2XL, M Learn, RM DJ Sid,
tetrapak, 1998 (détail)

Installation sonore, deux bornes d’écoute, 2 CD-R, disque vinyle, flyers..

Free Sanpl e Rem x by Bosco, Serge Conte, LNa+2XL, M Learn, RM DJ Sid,
tetrapak, 1998 (détail)

Sound installation, 2 listening stations, 2 CD-R & vinyle LP, flyers...

Ci-dessous:
vues de 1l’exposition Free Sample remix, galerie Jousse Seguin, Paris, 1998

Bottom Page:
exhibition views, Free Sample remix, galerie Jousse Seguin, Paris, 1998

En bas a gauche au mur,
“Generously supported by Le Cabinet des Estanpes, Geneve”, 1998

affiche sérigraphiée, 128 x 90 cm., édition de 15, numérotée et signée

Bottom left on the wall:

“Generously supported by Le Cabinet des Estanpes, Geneve”, 1998

silk screen poster, 128 x 90 cm., ed. 15, numbered and signed



Matthieu Laurette

Play List: let’'s dance (détail), 1997
Installation sonore

edition 1 CD + 1 EA

compilation mixée de musiques pour danser choisies
par les artistes et les commissaires de 1l’exposition
From One Point to Another, Galerie Soardi, Nice

Play List: let's dance (detail), 1997
Sound Installation

edition of 1 CD + 1 AP

mixed compilation of favorite dance tunes chosen by
the curators and artists in the show From One Point
to Another, Galerie Soardi

Matthieu Laurette

Play List: Let’s Dance (détail), 1997
Intervention a La Sorbonne Disques, Nice, dans

le cadre de l’exposition From One Point to Another,
Galerie Soardi, Nice (stickers apposés sur les CD
recommandés par les artistes et les curators vendus
au prix public)

Play List: let’s dance (detail), 1997
Intervention at La Sorbonne record shop, Nice,

as part of the exhibition From One Point to Another,
Galerie Soardi, Nice

stickers on CDs recommended by the artists and cura-

tors sold at regular price



Matthieu Laurette

L’ or est a nous, 1998

Chaine et 8 pendentifs en or 18 carats, étiquettes de prix, emballage et présentoir

L'or est a nous (Gold is ours), 1998

Necklace and 8 pendants in gold 18 K, labels with prices, box and display.



Matthieu Laurette

Appl aus, 1998 (détail)

lots offerts par des commercants de la ville, podium, tirage au sort, invitations numérotées
vue d’installation, Casco Projects, Utrecht

Appl aus, 1998 (detail)
Lots offered by Utrecht local stores, podium, draw, numbered invitation cards...

Installation view (detail), Casco Projects, Utrecht



Matthieu Laurette

Hairtattoo (The label is back, fashion all time top 40 selected by The Face), 2000
dans le cadre de l’exposition Hairstyling, la coupe du mois, Février-mars 2001, Salon de coiffure Complice, Paris
(détails, details: Gucci Hairtattoo, Carhartt Hairtattoo, Tommy Hilffiger Hairtattoo)

Hairtattoo (The label is back, fashion all time top 40 selected by The Face), 2000
February-March 2000, Salon Coiffure Complice, Paris as part of the show Hairstyling, The Haircut of the Month
(détails, details: Gucci Hairtattoo, Carhartt Hairtattoo, Tommy Hilffiger Hairtattoo)
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Matthieu Laurette

Now appearing Van

Photo couleur

Now appearing Van

Color Photographs

Now appearing Van

Photo couleur

Now appearing Van

Color Photograph

Gogh Monet Cézanne

Gogh Monet Cézanne

Gogh Monet Cézanne

Gogh Monet Cézanne

Pi casso

Pi casso

Pi casso

Pi casso

Pr ada,

Pr ada,

Her més

Her més,

(Learning fromLas Vegas), 2001

(Learning fromLas Vegas), 2001

(Learning fromLas Vegas), 2001

(Learning fromLas Vegas), 2001



Matthieu Laurette

Euro Calcio Fuori Uso, 2000
Diffusion en direct de la finale de 1’'Euro de
football (France Italie, 2 juillet 2000) pen-
dant le vernissage et rediffusée chaque soir
pendant la durée de l’exposition a la méme
heure; chaises ; 1 million de lires parié (et
perdu) par l’artiste sur le score.

vues dans 1l’installation dans 1’exposition
Fuori Uso 2000 (The Bridges), Pescara

Euro Cal cio Fuori Uso, 2000

Live broadcast of the Euro 2000 Finale (France
/ Italy - July 2, 2000) on a tv monitor during
the opening and replayed every night during
the exhibition at the same time; chairs,
1.000.000 Lira bet (and lost ) by the artist
on the score.

Exhibition views, Fuori Uso 2000 (The
Bridges), Pescara



Matthieu Laurette

Association pour la préfiguration
de LAURETTE BANK UNLIMITED
(Association loi 1901), 1999

Vue du guichet a l’entrée de 1l'exposition Le
Capital , Centre Régional d’Art Contemporain, Séte.

Non Profit Organization for

the foreshadowing of the LAURETTE
BANK UNLIMITED, 1999

View of the ticket booth at the entrance of the

exhibition Le Capital, Centre Régional d’Art

Contemporain, Séte.

L'Associ ation pour |la préfiguration de |a LAURETTE BANK UNLI M TED (association loi 1901), est dirigée par Matthieu Laurette (secrétaire et
trésorier) et par Nicolas Bourriaud (président) depuis 1999.

Cette association & but non lucratif collecte des fonds pour ouvrir une vraie banque dans un paradis fiscal (dés que nous aurons réuni assez
drargent !). Selon ses statuts, elle financera des projets économiques dans le champ de 1’art.

The Non Profit Organization for the foreshadowi ng of the LAURETTE BANK UNLI M TED is run by Matthieu Laurette (Secretary & Treasurer) with
Nicolas Bourriaud (President) since 1999. This non profit organisation is raising money to open a real bank in a fiscal paradise (when we get

enough money!). According to its statute this association will finance economical projects in the art field.
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A l'entrée de |'exposition (gratuite), une caisse tenue par
un(e) gardien(ne) propose de payer |'entrée de |'exposition
10 F




Matthieu Laurette

It is always a Finn that wins! (Finnish Lottery Vei kkaus Oy Ab), 2000

L’artiste a consacré l’ensemble du budget de production pour acquérir des billets de la loterie Lounto Arpa qui ont été grattés par quatre
visiteurs pendant le vernissage, sous sa direction, dans un mobilier d’Alvar Aalto.
Evenement et vue de l’installation, muu Galleria, Helsinki

It is always a Finn that wins! (Finnish Lottery Vei kkaus Oy Ab), 2000
The artist dedicated all his production budget in acquiring Lounto Arpa lottery cards that had been scratched-out by four visitors during the

opening, under his direction, in an Alvar Aalto environment.

Event and installation view, muu Galleria, Helsinki



Matthieu Laurette

Déj a vu, lere rencontres de sosies,
2000

Exposition Au-dela du spectacle, Centre Georges

Pompidou, Paris.

Déj a vu, 1st Look-Alikes Convention,
2000

Exhibition Au-deld du spectacle, Centre Georges

Pompidou, Paris




Matthieu Laurette

Déja Vu: 1st International Lookalike Convention, Poster (Prototype), Design by deVal ence, Paris, 2001
Tirage lambda contrecollé sur aluminium

160 x 120 cm

édition de 3

Vue d’installation, exposition «Form Follows Fiction» (organisé par Jeffrey Deitch), Castello di Rivoli, octobre - décembre 2001

Courtesy de l’artiste et collection privée Paris

Déj a Vu: 1st International Lookalike Convention, Poster (Prototype), Design by deVal ence, Paris, 2001
lambda Print mounted aluminium

160 x 120 cm

edition of 3

installation view, «Form Follows Fiction» exhibition (curated by Jeffrey Deitch), Castello di Rivoli, october - december 2001

Courtesy the artist and private collection Paris.
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Matt hi eu Laurette & il Castello di Rivoli Museo d’Arte Contemporanea présentent / present

Deja Vu — 2° rencontres de sosies, 16 octobre 2001

Castello di Rivoli - Museo d'Arte Contemporanea (Torino)

avec les 10 sosies les plus célébres d’Italie :

Arnaldo Mangini as Mr Bean, Mireno Scali as Roberto Benigni, Allessandro Auolio as Richard Gere, Nicolas Iacobellis as Mel Gibson, Giordano
Baldini as Elton John, Mateo Torrelly as Ricky Martin, Monica Taddio as Marilyn Monroe, Luigi Nardini as Luciano Pavarotti, Nadia Murabet as
Julia Roberts, Miranda Giuffré as Liz Taylor.

a l’occasion de 1l’exposition Form Follows Fiction curated by Jeffrey Deitch

avec le soutient de Alex Carrera Show Management S.R.L. (Torino)."

Photos: Paolo Pellion, Torino

Courtesy de l’artiste

Deja Vu — 2nd LookaLi ke Meeting, October 16, 2001

Castello di Rivoli - Museo d'Arte Contemporanea (Torino)

Starring the 10 most famous look-a-likes in Italy :

Arnaldo Mangini as Mr Bean, Mireno Scali as Roberto Benigni, Allessandro Auolio as Richard Gere, Nicolas Iacobellis as Mel Gibson, Giordano
Baldini as Elton John, Mateo Torrelly as Ricky Martin, Monica Taddio as Marilyn Monroe, Luigi Nardini as Luciano Pavarotti, Nadia Murabet as
Julia Roberts, Miranda Giuffré as Liz Taylor.

on the occasion of the exhibition Form Follows Fiction curated by by Jeffrey Deitch

with the support of Alex Carrera Show Management S.R.L. (Torino).~

Phototographs by Paolo Pellion, Torino

Courtesy of the artist
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Mat t hi eu Laurette

Apparition : Looks Famliar?, Rob Mc Neil, Evening Standard, January 29, 2003. (p.7), 2003

ourtesy de 1l’artiste
Apparition : Looks Famliar?, Rob Mc Neil, Evening Standard, January 29, 2003. (p.7), 2003

newspaper
Courtesy the artist



Raymond Hains / Matthieu Laurette

Exposition en collaboration. Vues générales de l’exposition chez Jousse entreprise, ler juin - 27 juillet 2002
Courtesy des artistes, Jousse entreprise Paris et collections privées.
Collaborative works. exhibition views at Jousse entreprise, June 1 -July 27, 2002

Courtesy the artists, Jousse entreprise Paris and Private collections.



METTHIER LALRETTE FRESIRTS

THE BEER, WINE
& OTHER ALCOHOL
ART ARCHIVE

Matthi eu Laurette presents

DRI NKS BY: The Beer, Wne, And Other Al cohol Art Archive, 1999 — on going

Matthieu Laurette & DRINKS BY are setting up the first large-scale “gathering” of bottles and cans of alcoholic beverages that have been
conceived and designed by artists. This ongoing archive was initially exhibited at the Wiesbaden Museum in May 2001, and will go on to be
hosted by other international museums and institutions in the future. Since 1999, DRINKS BY has collected marketed bottles of wines, spirits,
and beers conceived by modern and contemporary artists from the 20th century up to the present. Our aim is not to collect unique pieces, but
to have one example of each of these special editions of bottles and cans. This archive has been primarily built up with donations, and we
appeal to your generosity to help us develop DRINKS BY. We hope to count you amongst the generous supporters already allowing this exciting
and ambitious project to continue. If you have designed, produced, or know someone - artist, winery, brewery, museum, gallery - that produces
special art editions/limited edition labels, bottles, cans, which could be included in the DRINKS BY archive, please let us know about it.

www.drinksby.net
Archive in progress

Courtesy de l’artiste / Courtesy the artist.
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UN ARTISTE EN EMBUSCADE >Matthieu Laurette
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MATTHIEU LAURETTE:

UN ARTISTE EN EMBUSCADE
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MATTHIEU LAURETTE
C/0 BERLIMN

Marthicu Lausetne is @ o0 of modeni-day
hanger artist. Currently based in Faris,
Lawreite becanmse well kncvam in has native
France for having survived almost exclu-
sively o progducts sith money-back
puarantees. He ate the food, then asked
fora reimbursement, clamuing to be some
wihat less tham *100 percent sxmshied.™
Simce then, hs progeces have moved
beyond a preocaupatson with free con
sumer gonds pooa consideration of how
1 el from chee msdia s insariable need
for images. Evadently influenced by Guy
Db, the artst artempes io exploin
the transbormanion of e e an endless
accunmulation of specracles,

Fo his recent Berlm show, Lauretie

OCTODEER FOO0D KR

made nothing more than a fectng
appenramce. As a part of the ongoing
public ar project o'o berlin, which has
b introslucng the work of French
artisis s the city, Laurette comtmihuaied
Apsplaves (Teil 2) [Applause [par 2]),
Toal-2000; images of the artist inan
applavding crowd, shown on the lange-
scale information screens at Alexander-
platz, Galenes Lafayeite, and Foo Stanion,
The cligps, which bast lietle ore than five
sevoids, were taken from populsr French
televisson game and talk showes, m whach
Lawnette participated as o member of the
snuden audience,

The picce, however cphemeral, puncis-
ared the contimml flond of news, wenther
repos, and advertisemenrs Bowing pasa
on the monimental screcis with these
moments of happy affrmaton of some
collective corsensus, Due o Laurctie's
presence, the camera's sweeping scan
of the sudience—whar e calls relevisson's
“wallpaper"—is at vnce personalzed
and redirected to a whole new set of
spectarors, who are invited 1o carch a
plampse of the artsn in the crowal, Unlike
other projections i public spaces,
Laurette’s work remains entirely depen
et o only on the existing scroens, bat
also oin the eelevision shosws, which essen-
tially pay the prodisction costs of his vidso
dlips. Refore appearing, Laurene signs
a release agrecment, definitively giving up
all rghts to the fmage of his face, which
the television station is Iree to uwse for
its brod casting and advertising purmpioses.
The shevw chaims the dghts o his ipage
and dissributes it pubbicdy an the arwaves,
whereupan he copies it from his own
relevisinm set and then redisoribures it as
an artwork, Ueimarely, the release agnee-
ment puts the artest's signature oo a
pocertul social poreraic, which demon-
strates that the passive spectacor can
inleed become an active prsducer,

Having fomand yet another loop in
the system, Laurerte remains famacically
crue 10 living off the perpenual morion of
o ey L:.plluhsm. bee it gun.nnll.'r]
by the object or the mmage. To date, he has
preferred to exphoat the existing means
of producrien, refising to make separae
art objects, mstead aking what othors
have produced and recontextualizing it
His work amauns 1o nochang more—ar
lesg—than the fme an of “appearanos,”
supplemented only by the familzar promo-
ticnal marenials chat rypically acocompany
rhem: videos, T-shirts, posters, and post-
cards. Through an exereime cosnomy of
means, Laurctic has pushed the demage-
rialization of the ar obgect to s lamt,
uml‘lﬂ-..mg comsumer cullire o l|1r|'HIII"|I
where his works cannot exist without st

—jemrefer Allew

i ARTFORUN



Arts

Young, gifted
and French

\eross the Channel, Britart is regarded as valgar and
stg. Sohow do they do things over there? As a new
show of contempaorary French art opens in Seq itland - the

first in the UK for 10 vears - Stuart Jeffries tinds out
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New life: the full Vivre Sa Vie line-up
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Ricupero, Cristina. “Interview with Matthieu Laurette”, Social Hackers. Exh.
Cat. Helsinki: Frame / Nifca, 2001

Interview with Matthieu Laurette

Cristina Ricupers:

four progects seemm o expéore the boundaries
between whal |5 perceived a5 art and what k=
not. Thes is also de bo the fact thal mas] of
thesm actually take place cubzsde the gallary
wace, an TV, magazines, the Inlemet, in the
suparmarkat, You have drectly addressed this
issue in Apparitions whene the artishe propeet
irvolved your participation in a sevies of talk
shows on French T, This was also a way 1o
commanicate your project Salsfsil ov récm-
hoursd | Sanisfachion guarantesd or Jow money
back) and bo make i1 Tunctian. In these TV shows
as well as in the genaral press, you wene cften
pereaived more a5 3 “social phendmencn” rath-
er ‘than as an arbist. Could you camiment an
this ambiguows rale and how vou relate io it?

Matthipu Laurette:

Wiell, I'm trging o fend tha best “spalts” 1o de-
wolop activities fhat aften interact welh dilfes-
ent audiences. LUsing tools that sueround us and
include their own Systems of production and
thair an audiences, I'm trying 1o “hack” or
“hijack” contexts, media, sudiences, budgets
e, that produce disjunctions. Disjunctions ol-
ien ganerate their awn tools, which cne can in
furn apprapriate and use. They are “forms”
made by others, “products” generated thiough
& contexd that contains their procass... In my
wiew, the fiedd of “art™ skarl= — “takes off”- at
the point where form begins, The galbery Space
and ils ecamaimy k= another tool and contest |
like to use when i’ maone ellective Tar what
I'm doéng. | first appeared on TV in 1893, on
the French television game shiw Tourner Wa-
nage {The Dating Game), as just anciber con-
teakant. ‘When §was infroduced to the audiencs,
{he presenter asked me what | wanbed o be-
come later (m lite and | answered: “an artist®,
She weand on 10 sk me whal madium | workad
in.. “pamting. sculpturef,..", ta which | an-
swered “mallimedia™ & few days before the
progran was broadcasted, aboud 200 pecple
received by madl an imvitation sent by mae o
walch 1he show, This wias the Tigl “rendez vois”

af @ series of Apparifions which | made be-
teeen 1993 and 1995, In this context | was
newver infroduced as an arist. From finding
mrysedl amorg the crowd spplauding in TV su-
diences to being & guest on talk shows | was
part al the image, | was what TV calls “real
people”™, Thay were using me, | was using them,
| & A product 5rd | am a8 seffmedia...

In 1996, | decided to menge the mass media
Apparitipns with the “money-back products®
activilies | had besn developing lor several yaars,
After being selected for the TV show Je passe 4
i3 e (m oon TV), | started o promats and
develop this actmity on TW and in newspapers,
In & 5ot of enowball effect, each show of article
wiart generaling ofhes irvilations and inferviess.
Froen frashy primm time TV shows fo national
evening TV news. My first information website
for money-back products, produced inilislly for
an intesmat show 3t the Musés oAt Contempo-
rain in Lyon, became very popular, thousands
and thousands of people starfed bo visi! i every
month. Of cowrse It ks easy to imagire that only
a few of them were peaphe from ihe an world,
The wabsite has been automatically registered
BN every search enging, probabily due to its suc-
cess. . IT's inberesting o notice that Yahoo, for
expmple, registered it both in s “consuming’
freabie” saction and in the “artst” section.

| nover hid from the media that | wes an
artist but there was no interest from the madia
and from mysell m focusing on this aspect.
The media people wers mEroducing me 25 an
artrst according to the 1%th century and the
Van Gogh clichd: because | was an artist, | was
poor and that's why | had found a solubion, .
Thiriking again aboul art categonies most of the
time the media newer addressed my Appai-
tions as part of my “art actwitsac®,

To make i more effecine, i was also claar
1o me that 1 should usa air tema and columns
in newspapers (o communicale my “money
back fife" system as a kind of “How 167 meth-
od 16 bve lor free without explaining why this
also was perhaps art. .. | was nof (here [o com-
ment on my activity, | was thers to make if.



Cristina Ricupero:

Your work addresses the question of free ac
e and dinect confrontation with the sudence
inynlwing ils active participation. Perhaps pou
eoifd give some examples as the project you
recently did in Bilbao.

Matthiew Laureite:

E7 Gran Frusgue [(The Greal Exchange], which
conild be seen pn belevision and in the media in
Bilbag region, offersd Lo the sulliende a genu-
ime procets of eschange: a sories of “multiple
swaps”. This profect puts into practice adver-
tising rhatoric, television lormats and market.
ing strafeges. | decided to devote part of the
predisction budgst, funded by the Basque Gav-
ernment to Corscnni, a Bilbeo-based produc-
tinn structure, for the pupoese of purchasing a
ey o, Ahual was thén offensd in Lhe list Greaf
Exctange. The audisnce was invited to proposa
by phone an object they would buy for caring
oul the schangs. Dnly the highest affer was
selected, The proposad ohject was purchased
and exchanged with the object al stake sach
wesk in the Bilbao shops, in frang of the teleyi-
sian camesas, and the media. The object that
had been purchesed, and exchanged would then
become fhe Greal Exchange of iha following
wuek, S0, EF Gran Truegue began with the ex-
change of & car worth 1,013,000 Plas. and
ended-up, after about three months, with a set
af six blee glasses boaight forl 95 Plas.

A5 In many oflher projects, | was interested
in making direct inbereentions in what is the
basic glament of the rading system- the regu-
lated circuit of products and values. With £1
Gran Trueque concept, the purchase of a |ess
waluable object becaimes an exchangs madium
1o obiain an abject that is worth mane. A parm-
phist distributed in 150,000 homes, through-

out Bilbaa, provided all ke city resdents with
information about tha project. At 1he same teme,
we were producing darly TV spols and a weekly
TV program. After a few weeks, by word of
mauth, it became a kind al sacial phenome-
.. Afber discussing with our lvsyers, | de-
cided to copyright the concept worldwide =o
thak | eould heve & real concepl Tor sale, | mean
a real product, Consonni and | ane row negati-
ating tivis cancepl with different TV companies.

Agpiaus, another project that took place in
Casco Projects in Utrecht in 1998, was alas
providing abjects to oS audience, The prosect
cansistod in a kottery, in which evenyone who
recelvead an invitalnn o whd came o vasit the
place could win pripes that had been denated
by shops in Utrecht. The show presented the
unembelinhed principle of the non-commercial
exhibition space; the sponsoring was offerad
l:llr-EI:II:f e the pubdic, withaul 1he inlerventan
ol ar arl object, The Casco team had o send
betiers to sach of the winmers to inform them
personally; bo sdvise fhem 1o came and pick up
theeir prizes or fo tedl themn that they would soon
recesve one of the particular gifts allotied (Hair-
cul vouchers, Calvin Kiein Baxers, Gold fish in
its bowl, Ikpa deck chairs, Dutch Chesse, ).
AH the prizes were displayed o a pedium. In a
sense, the exhibition consisted in showing ihe
progressiva demantling of the podium, as the
prizes were sent off 10 fhe winnéns ar claimed
on bhe spot,

Since | had saved the production budget, |
decided ta trarsfer this public money to fhe
Boijmans ¥an Beuningen Museum in Robber-
dam, which was launching & subscription for
its mew wing extension, Like the other dona-
tors, 8 bnck with my name will be 28t inta the
wadl of the mesaum, Mine could be, of coese,
corgadered a5 a signed sculpture!



Cristina Ricupero:

The guestioning f the value given lo merchan-
dise and ihe creation [/ proposals of pesad|sl
econamies or attemative ways of living is also
& current Facbar in your prajects, What are your
expeciations?

Matthiew Lauretie:

| preder “activity™ in confrast ko “passivity™. Far
example the big companies and trusts have as-
tablshad money back guaraniee offers ko sell
maore in dillerent courdries like France, the UK,
the Lnited States.. . becauss they know that
only wery lew people will really ask for reim.
bursement. What would happen if every buyer
decsded not to behave in such a lazy or shy
way? | don't believe in a parallel econamy, |
thirk it's bether to ba part of the big game and
fry to be awars of its rules and laws. There =
ni more oulside. You can't exclude yoursel
from the world ard say: things are not going
wall there! You have 1o ba paet of if o acl...
I'm novw Arying ko get new citurenships and am
also trying o raise money to open an ofishore
bank 1o ergage in productive Beilivises with
ciher peophe; both projects deal with art and
economy and go beyond trontiers. . Tuming rubss
and laws, globalisation and commaodificaton
inside oul, in fawoar of the individuad, alsa in-
cludes praviding infarmation as in Citizenship
Praject where | starl by enquiring on how 1o

legally obdain mare citizenships than the aneis)
yau hed by birth., &t first i's & database
{wnwew. cilizenship-project com), prowding infor-
mation about links on cibipenship and Immi-
gration resounces. |'m also devedoping thess ne-
searches in differand conbexts and according
to personal cpportunities. Help me o become
& LS citiren! is a “How [o" project, an abemot
to first becoma a US permanent resident and
ihen to be maturalized. Avallable both at Ar-
ists Space in Mew York last January and il o
the web, at www.citizership-progect. comdusa.
| =ad the invitation lo the show Really to get
adequate lwing conditions in Mew York, such
& getting & job, an apariment, a decent sian-
dard al living and spansorship. | want o set up
financing contracts with collectors, sponsors...
it's a long-term project! Qrher Countries Pawl-
i F Cilrenaip Praject developed in Vensoe
for La Biennale di Venezia 2000 works differ-
entiy. | asked Harald Szeemann in the conbed
al hig exhibilion Platadu af Humankmad 1o wiile
lotters to the AmbassadorsPermanent Repre-
sentatives to the United MNations in Mew York
of the 112 coundries wheth were rdl represent-
ed in the Venice Bennale this year (naeither in
the mational pavilions and as participating coun-
tries fioe im Bhe 490 Inbemalicna Exhibilionh.
Ini these betters Saeemann asked aach courtry
if they could provede me with & citizenship i,
in return, | represented them in the Biennale.
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